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(PRIVATE 
Webcast Taping 6/29/10 @ 9 a.m.)
Supporting PRIVATE 
National Alcohol & Drug Addiction Recovery Month

Webcast Topic: 

Language Matters: Talking About Addiction and Recovery
Host: 

Ivette Torres, Associate Director for Consumer Affairs, Center for Substance Abuse Treatment (CSAT), Substance Abuse and Mental Health Services Administration (SAMHSA), U.S. Department of Health and Human Services (HHS)

Invited Panelists: 
Daphne Baille, Director of Communications, Treatment Alternatives for Safe Communities (TASC, Inc.); John F. Kelly, Ph.D., Associate Professor in Psychiatry, Massachusetts General Hospital, Harvard Medical School; Lureen McNeil, Director, Bureau of Recovery Services, New York State Office of Alcoholism & Substance Abuse Services (NYS OASAS); Carlos Hardy, Director of Public Affairs, Baltimore Substance Abuse Systems, Inc.
Program Abstract: 
How we communicate about addiction, treatment and recovery to people seeking and receiving help and individuals living in long-term recovery makes a difference.  Words have the power to help and heal, but also to discriminate and stigmatize. Some terms have a negative connotation (“abuse” or “addict”) that stigmatize people with an illness as well as those who provide the treatment and recovery services. Other terms (“person in long-term recovery” or “substance use disorder”) identify individuals and their illness with dignity and respect. This episode will address the language that we and how language can influence public perceptions; what research has shown about the use of language and suggestions and tips on how to speak about addiction, treatment and recovery to encourage individuals and family members to get help and support people in recovery and the individuals who work in the field providing services.  

Key Questions: 

· What role does language play in forming public opinion?
· How does language surrounding addiction and recovery differ among sectors of society?

· How can language be an effective tool for increasing awareness of substance use and mental health disorders, addiction treatment and recovery?
· What is the difference between positive and negative slogans and phrases as they pertain to the topics of addiction and treatment?

· Is there a “generation gap” with regards to language and terminology used to describe addiction, treatment and recovery?

· How can the public and private sectors work together to educate Americans on using  terminology that expands understanding of addiction and recovery and doesn’t reinforce stereotypes and misunderstanding?
PRIVATE 


PRIVATE 
Taping Location:

ICF Macro (SCMD Division) Studio

11420 Rockville Pike, Rockville, MD 20852

Contact Jessica Fonoroff, 1 (800) 694–4747, ext 4936
Panelists should be at the studio at 9am for pretaping instructions, sound checks, and staging. 
Webcast Date: Sept 1, 2010 (1 hour)
Event to be archived online at http://www.recoverymonth.gov

