JOIN THE VOICES
FOR RECOVERY
“Recovery allows me to be me, to be a
part of society, to be human, to care
about my fellow people in my town.
I’m a member of society again.”
- Karen
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EVENTS AND MEDIA OUTREACH
In 2019, the Substance Abuse and Mental
Health Services Administration (SAMHSA)
celebrates the 30th anniversary of National
Recovery Month (Recovery Month). This
marks three decades of spreading the message
that treatment is efective, and people can and
do recover—every day.
As part of the 30th anniversary, Recovery
Month introduced a new logo signifying the
meaning and values of the Recovery Month
observance that has transformed so many
lives since its inception in 1989. The new
Recovery Month logo features an “r” symbol,
representing r is for Recovery and the need
to support the millions of individuals who are
proudly living their lives in recovery. Celebrating
the accomplishments, strength, and pride of
individuals in the recovery community helps
educate others about mental and substance
use disorders, treatment, and recovery. Use the
new logo and branding throughout your event
and media materials to spread the word about
Recovery Month’s new look while highlighting
30 years of partnership in sharing the hope of
recovery.

PROMOTE RECOVERY
MONTH WITH EVENTS
Each September, the Substance Abuse
and Mental Health Services Administration
(SAMHSA) (https://www.samhsa.gov),
within the U.S. Department of Health and
Human Services (HHS) (https://www.hhs.
gov/), sponsors National Recovery Month
(Recovery Month) (https://recoverymonth.
gov). This observance celebrates the millions
of Americans who are in recovery from mental
and substance use disorders, reminding us that
treatment is efective and that people can and
do recover. It also serves to help reduce the

stigma and misconceptions that cloud public
understanding of mental and substance use
disorders, which potentially discourage others
from seeking help.
Organizing an event for Recovery Month is an
ideal way to celebrate the achievements of the
recovery community, especially during the 30th
anniversary. It is also a great way to promote
the 2019 theme, “Join the Voices for Recovery:
Together We Are Stronger.” Events bring
people together to share real-life experiences
that demonstrate the possibility and power
of recovery from mental and substance use
disorders, including co-occurring disorders.
This document will help guide your event
planning process and provide tips and
instructions on how to publicize events to
maximize attendance during Recovery Month
and throughout the year.

Defne Goals…
Before planning your event, consider how
to make it a success. Setting goals will help
determine the type of event you host and inform
the choice of messages you use to resonate
with attendees. Possible goals may include:
•

Increase knowledge and awareness about
mental and substance use disorders, treatment,
and recovery.

•

Promote the availability of treatment and
recovery support programs in your community.

•

Inspire others to champion recovery as possible
and attainable.

•

Secure coverage in the media, blogs, or
social media platforms to reach those who
cannot attend an event or to continue the
conversation.
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Choose the Event Type…
Events can come in all forms and sizes. The
following are types of events that may be of
interest:
•

•

•

•

Proclamation signing: A proclamation is
an ofcial announcement by a public ofcial.
The signing gathers people together to
generate enthusiasm and awareness for a
common cause. By declaring September as
National Recovery Month, public ofcials
can alert members of the community that
prevention, treatment, and recovery support
services are available and that mental and
substance use disorders are signifcant
needs that afect communities nationwide.
Walk, run, or rally: A walk, run, or rally
can draw large crowds of all ages and
backgrounds, fostering a celebratory
community atmosphere. These events can
be sponsored by local businesses and
organizations dedicated to mental and
substance use disorders. Walks or runs
often consist of pre-determined lengths
and routes, with social opportunities
intermingled, while rallies may identify
speakers and opportunities to interact with
members of the recovery community.
Cookout, dinner, or picnic: Cookouts,
dinners, or picnics are easy ways to unite
friends, family, and neighbors in a positive
environment. These events can be tailored
to encourage treatment and recovery
support services, celebrate recovery,
or support a person’s reintegration into
society.
Public garden, artwork, or memorial
dedication: These types of events
gather community members to dedicate
a public landmark or item to serve as a
lasting reminder of the power of recovery,
as well as in memory of the lives lost.
At the dedication, a local government
ofcial can speak about the community’s
commitment to invest in prevention,
treatment, and recovery support services.

Other community members with personal
experiences can share their stories.
•

Twitter chat, webinar, or Facebook Live:
Technology allows people to participate in
the online discussion surrounding recovery.
These types of events are convenient
when you are discussing the role of online
services in recovery, such as e-therapy and
support chat rooms.

•

Forums or discussion groups: Forums
and discussion groups are cost-efective
and informal ways to bring members of
the community together to address local
interests. When planning these events,
consider engaging community stakeholders,
civic leaders and elected ofcials to
participate. These events can take place in a
variety of settings—for example, a provider’s
ofce or treatment center, a community
center, or a place of worship. Attendees
should be prepared to take part in a two-way
conversation about local issues centered on
prevention, treatment, and recovery.

•

Other types of events: No event is too
small to celebrate the accomplishments of
individuals in recovery and those who serve
them. Be sure to have information on mental
and substance use disorders and how to get
help readily available for event attendees.

Plan the Event…
When planning a Recovery Month event,
consider the following checklist.
•

Form a planning committee: The frst
step for a successful event involves
forming a planning committee. It ensures
that the workload is divided evenly among
volunteers, staf, and partner organizations.
It also encourages the exchange of ideas.
The number of committee members
depends on the size and scope of the event.
A committee leader should convene the
committee regularly to create a timeline and
develop goals for the event.
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•

Determine a budget: Deciding on a
budget early will inform critical decision
making about the size, shape, scope,
and promotion of the event. Adhering to a
budget is crucial. Other items involved in
the budget include fundraising costs, food
and entertainment, venue and equipment
rentals, permits and licenses, invitations,
speaker fees, and possibly transportation
for event participants.

•

Plan logistics: Select the event date,
time, and venue as soon as possible
after budget approval. When choosing a
location, remember to select a venue that
is accessible and appropriate for the type
of event and size of the audience. Ask
the venue contacts if permits or licenses
are required. If the event is in a public
location, contact local authorities to confrm
the steps that are needed to meet local
requirements. When selecting a date and
time, consider other events occurring
in the community to minimize schedule
conficts and increase participation. Use the
following tools to help streamline the search
process:

•

»

Search for already scheduled local
Recovery Month events on https://
recoverymonth.gov/events by typing in
a ZIP code on the “Community Events”
page, under the section “Find an
event.” When a date is fnalized, post the
event on the Recovery Month website
at https://recoverymonth.gov/events/
post-events.

»

Check online event calendar postings
listed in local newspapers and for local
organizations.

Find a sponsor or partner: Hosting an
event can be expensive, but partnering
with local organizations, television
networks, local businesses, and/or mental
or substance use disorder education/
awareness advocacy organizations can help
ofset the cost in exchange for publicity.
Support from partners or sponsors may

come in the form of money, broadcast
coverage, marketing, catering, printing,
giveaways, or other signifcant resources.
In addition, collegiate recovery programs,
recovery high schools, and local mental
and substance use disorder treatment and
recovery centers can provide volunteers
from the recovery community to staf an
event. Check out Recovery Month events
at https://recoverymonth.gov/events
held in prior years in your community to
fnd local partners and sponsors. The
Recovery Month Planning Partners
are local organizations an event planner
can potentially collaborate with to garner
support, attendees, and/or speakers for
an event. The Recovery Month Planning
Partners are instrumental in spreading
the message that treatment is efective,
and people can and do recover. For
more information about the Recovery
Month Planning Partners, visit https://
recoverymonth.gov/planning-partners.
•

Implement a publicity plan: Successful
events will employ both online and
traditional means of increasing awareness
about an event. Some necessary outreach
may involve developing fyers, banners
(print and online), and advertisements,
as well as using social media to start a
dialogue about an event. Print or broadcast
journalists, as well as bloggers, can help
increase the credibility of an event. Refer
to the “Work with the Media” section
in this document for more information
on garnering publicity for an event
and speaking with the media. Access
free promotional materials such as the
Recovery Month logos, “r is for Recovery”
symbol, banners, customizable one-pager
and posters to help advertise your event
online and on your printed materials from
https://recoverymonth.gov/promote/
banners-logos-fyers.
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•

Post your event on the Recovery Month
website: Promote your event by posting
it on https://recoverymonth.gov/events. By
doing this, you can let others know the date,
time, location, and other details about your
event. You can also use this posting as a
publicity tool by sharing your event
on social media platforms and posting the
promotional materials for your event in your
event listing on the Recovery Month
website at https://recoverymonth.gov/
events.
1. To create an event, register on
RecoveryMonth.gov. If you have
already registered, log in using the
username and password you created
when you registered.
2. Visit the “Post an Event” page.
3. Click “Add an Event” and fill out the
requested information on that landing
page to submit your event.
4. Sign the Authorization and Release
form and send to recoverymonth@
samhsa.hhs.gov.

•

•

Register attendees in advance and
onsite: Use online registration for your
event to help plan for the expected number
of attendees. Also offer onsite registration to
allow individuals to still attend who did not
know about the event in advance or whose
plans may have changed. In addition, as part
of the registration, include information that
the event will be photographed or
videotaped and that registration implies their
consent to use photos from the event. It is
important to obtain consent from attendees
in advance if your organization plans to use
the event photos or footage for any other
reason.
Remember last-minute details: Hold a
final planning meeting in the days leading up
to the event. Call vendors and speakers to
confirm reservations and attendance. If
possible, set up any booths or multimedia

equipment the day before, and plan to
arrive early the day of the event in case of
any unexpected issues.
•

Develop a back-up plan: Successful
events have contingency plans in place. For
example, if the event location is outdoors,
always plan a back-up indoor space, or a
well-publicized rain date.

Evaluate…
Once the event concludes, take time to review
lessons learned from the event. A questionnaire
is helpful to record feedback from attendees,
and follow-up messages by email or social
media may elicit audience response following
the event. Staf insights are also critical to
inform successes and areas to improve on for
future events.
After the event, take the opportunity to thank
event staf, volunteers, and community leaders
for participating by handwriting thank-you
letters or posting a thank-you letter to a blog or
website.
Inclusion of websites and resources in
this document and on the Recovery Month
website does not constitute offcial
endorsement by the U.S. Department
of Health and Human Services or the
Substance Abuse and Mental Health
Services Administration.

WORK WITH THE MEDIA
To successfully promote your Recovery Month
event, it is essential to give the media
information that is useful and relevant. Media
outreach and the resulting coverage will
increase awareness of events and highlight
community eforts focused on mental and
substance use disorders, including cooccurring disorders. The term “media” refers
to the mass means of communication that
reach many people through diferent channels,
including broadcast, print, web, and other
social media platforms.
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This document includes the basics of media
outreach, including tips on speaking with the
media and creating long-term relationships.

Determine a Focus…
To begin, it is important to diferentiate your
Recovery Month event from other activities in
the area, since members of the media receive
many requests to attend and cover events.
When determining the focus of your media
outreach, use the following factors to increase
your chances of coverage:
•

•

•

•

Hot topics: In the crowded news space, a
fresh, timely, and relevant angle will ensure
that an event is considered. Check out
health care trends, such as new research
or policies, which may be driving the
conversation in the news or on blogs.
Local impact: Research compelling
and current statistics that illustrate the
prevalence of mental and substance use
disorders, both locally and nationally. For
example, the “Targeted Audiences” section
of the Recovery Month toolkit features
relevant facts. You can use this information
to create and supplement a localized fact
sheet, outlining the efects of mental and
substance use disorders in your area.
Proximity: Media outlets have less
money to spend on stafng and travel, so
make sure you are contacting the most
appropriate outlet and person. When
reaching out to the media, emphasize the
direct connection of the event to the local
community, such as the appearance of a
local ofcial.
Timeliness: When contacting reporters,
take into account how frequently their
publications are distributed. Many reporters
may request an advance lead time to write
about an event before their publications go
to print. Other reporters, such as those for
broadcast outlets, may only cover “breaking
news” live at the event site.

Research…
After establishing the key, newsworthy aspects
of your event, identify the appropriate outlets
and reporters to contact. To fnd out who has
covered topics related to mental and substance
use disorders, set up Google Alerts (https://
www.google.com/alerts) online, which notify you
when news on the topic you select is published.

Organize…
It is helpful to keep your media contacts’
information organized and accessible. Media
lists are best created in a spreadsheet database
program. Once you have identifed a potential
contact, include the following information in
your spreadsheet:
•

Contact name and title

•

Contact outlet

•

Email

•

Phone number

•

Facebook page and Twitter handle

•

Pertinent notes (e.g., preferred time and
method of contact, previous articles on
recovery topics, and remarks from your
interactions with this person)

Connect…
Once the list is complete, reach out to reporters
via phone or email, depending on each
contact’s individual preferences. Reporters
often have time limitations, so keep the
message short when “pitching” the event. Refer
to the end of this document for sample pitches
and phone scripts.
Bloggers tend to respond to people they
have engaged with previously, so it may be
beneficial to send an introductory email
to the blogger to break the ice and start
developing a relationship. Once a relationship
is established, follow up with details of your
Recovery Month event.
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Likewise, when “pitching” reporters, start
with an introduction and then ask about their
availability. Don’t be discouraged if a journalist
is short with you or in a hurry. Instead, ofer
to call back at a diferent time or connect with
a colleague who may be interested in talking
about the event.

of the main points. For example, you might
say, “That’s a great example of the power
of recovery…” and then give a main talking
point about recovery.
•

Bundling: This technique allows a person
to state a key point and then explain their
justifcation for making the point. For
example, a key message may include the
phrase, “SAMHSA has a series of initiatives
that improve prevention, treatment, and
recovery support services.” This would
be followed by important follow-up points
that back up the key message, such
as: “Recovery Month supports these
initiatives by…”

•

Blocking: If a reporter asks you a question
that you are uncomfortable answering,
avoid saying “no comment,” as it may
appear you are hiding something. Instead,
ofer to put the reporter in contact with
someone who can accurately answer
the question. For example, “I am not the
best person to answer that question;
however, I can put you in contact with a
local organization who can provide the
information.”

After the conversation, thank each media
contact for his or her time, exchange contact
information, and set expectations for a potential
follow-up. Also, ofer to send event materials
(such as a promotional fyer) for further details.
Confrm by email or phone whether they will be
attending.

Interview…
Reporters who cover an event may request
an interview with the host, a speaker, or key
member of the host organization. If your team is
presented with an opportunity to be interviewed
by a member of the media, prepare for the
discussion in advance. Research the interested
media contact and anticipate the types of
questions that may be asked. To best answer
the questions, familiarize yourself with the
event and all supplementary materials. Finally,
practice answering questions with a friend or
colleague.
The day before the interview, confrm the
logistics and anticipated length of the interview.
Whether your interview will be in-person or on
the phone, always be professional and polite.
Keep in mind that the goal of the interview
is to communicate Recovery Month key
messages, event details, and to describe the
importance of prevention, treatment, and
recovery support services in the local area.
The following tips may also be useful in an
interview:
•

Bridging: This technique allows you to stay
on message and avoid answering questions
that may steer the conversation to
unanticipated areas. Instead of answering
the question head on, fnd a component of
the question that can be tied back to one

For a successful in-person interview, remember
to maintain eye contact, sit up straight, control
hand movements, demonstrate enthusiasm
and genuine feelings in your voice, and
dress professionally. For a successful phone
interview, be sure to prepare by rehearsing and
drafting notes. Find a quiet place to hold the
call, convey a friendly tone in your voice, and
ask follow-up questions if needed.

Practice…
When speaking with the media, it may be
helpful to use the following talking points
about Recovery Month, which can be
specific to an event.
For a specifc event: On [Date] at [Time],
[Organization] is hosting [Event or Activity]
at [Location] to celebrate recovery and
encourage individuals with a mental or
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substance use disorder to seek treatment or
recovery services and achieve a healthy, happy
life. Mental and substance use disorders,
including co-occurring disorders, can afect
anyone, including people in [City], where
[Number] people have a mental or substance
use disorder or both. Our community must
remain vigilant and dedicated to the recovery
process by helping people address these
preventable and treatable conditions, and
support individuals in recovery, as well as their
family members.
To promote Recovery Month:
[Organization]’s activities are part of
National Recovery Month (Recovery Month),
which is sponsored by the Substance Abuse
and Mental Health Services Administration
(SAMHSA), within the U.S. Department of
Health and Human Services (HHS). This year,
[Organization] will be observing Recovery
Month and the v year of the observance by
[Include the Name and Brief Description of
your Recovery Month Activities].

Follow Up…
Follow up with any reporters who covered
Recovery Month to obtain a fnal copy of
the piece, save their contact for your next
event, and provide links to any coverage when
reporting on your event to SAMHSA. Be sure to
promote any featured media pieces by posting
on your social media channels and website, and
share with your stakeholders and partners.
Inclusion of websites and resources in
this document and on the Recovery Month
website does not constitute offcial
endorsement by the U.S. Department
of Health and Human Services or the
Substance Abuse and Mental Health
Services Administration.
The following templates should not quote any
SAMHSA ofcial directly or add any content that
could be potentially misconstrued as an ofcial
SAMHSA statement.
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SAMPLE PITCH EMAIL
Subject Line of Email: Main topic of your email
Hello [Name],
I recently noticed your article on [Health Topic], and I thought you might be interested in an upcoming
event celebrating people in recovery from mental and substance use disorders. In our community,
mental and substance use disorders, including co-occurring disorders, afect many people: [Insert
Statistic on Local Prevalence of Mental and Substance Use Disorders]. On [Event Date],
[Name of Host Organization and any Noteworthy Attendees] will host [Type of Event] in the
[City/Town Name] area as part of National Recovery Month (Recovery Month), a large national
observance. This event increases awareness and understanding of mental and substance use
disorders, and promotes the message that treatment is efective, and people can and do recover.
Recovery Month began in 1989 and is an annual celebration sponsored each September by the
Substance Abuse and Mental Health Services Administration (SAMHSA), which is a part of the U.S.
Department of Health and Human Services (HHS).
Included in this message is a media advisory that provides additional details about the event. Please
feel free to contact me if you need further information or would like to schedule an interview with
[Name and Title of Person Being Offered for Interviews]. I will follow up with you prior to the
[Event] to see if you or someone from your organization will be attending.
Thank you for your time and consideration.
Best regards,
[Your Name and Contact Information]
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SAMPLE PITCH CALL SCRIPT
Hi [Name],
My name is [Insert Name], and I am calling on behalf of [Name of Organization]. Do you have a
moment to chat?
As you may know, mental and substance use disorders are common, and not everyone receives
the support they need to get better. [Insert Local Prevalence Statistics to Support the Local
Community Impact]. Despite the prevalence of these conditions, recovery from mental and
substance use disorders is possible.
We are hosting an event on [Date] in [City] as part of National Recovery Month, an annual
observance, now in its 30th year, sponsored by the Substance Abuse and Mental Health Services
Administration (SAMHSA), within the U.S. Department of Health and Human Services (HHS). The goals
of the event are to increase awareness and understanding of mental and substance use disorders, and
promote the message that treatment is efective and people can and do recover—it happens every
day. This event will [add something newsworthy and unique about the event—is it the frst of its
kind? Will it have an interesting speaker? Will it add high community value?], and given your
recent coverage of [Reporter’s Beat/Stories Relevant to the Event], I thought this might be an
interesting story for you to cover.
To learn more about the event, or to speak with [Spokesperson Name and Role], I have additional
information I can send you. Is your email address [Email Address]?
Please let me know if you have any additional questions. My contact information will be included
in the email, and I will follow up prior to the [Event] to see if you or someone from [Insert Media
Organization] will be attending.
Thank you for your time, and I hope to speak with you again soon.
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USE OP-EDS AND ONLINE
ARTICLES
People’s opinions are often shaped by what they
read in the media, whether in newspapers or
online. The media is a powerful mechanism for
spreading information, and placing an op-ed or
bylined piece in a print or online media outlet can
help raise awareness about Recovery Month.
An op-ed, short for “opposite the editorial
pages” of a newspaper, is a way to express
opinions and perspectives on a certain subject
or initiative. Writing about Recovery Month
in any publication can promote understanding
of mental and substance use disorders in your
community, town, city, territory, or state.

•

Think relevance: Make the subject of
an op-ed or article timely and relevant to
the readers of the publication. Search for
recent events or news stories covered by
the publication and tie your op-ed to what
they’ve published.

•

Personalize it: Include a personal story
to help readers easily connect with the
message. Be sure to ask for permission
before sharing someone’s personal story.

•

Locate statistics and facts: Validate all
statements or opinions with hard facts. For
example, if you want to note that mental and
substance use disorders are common and
more prevalent than one might think, include
statistics on the prevalence. Refer to the
“Common Mental Disorders and Misused
Substances” on the Recovery Month
website to identify relevant statistics.

•

Think local: Give the article a local angle
to increase chances that a print or online
outlet will publish the piece. Feature local
residents in your op-ed or article—if they
have granted you permission beforehand.
You can also address recent local events
and include statistics that are specifc to
your city or state.

•

Keep it brief: Op-ed or online articles
should be between 400 and 750 words.
Check with publications to determine
specifc limitations on word count or other
requirements, such as deadlines and how
they prefer to receive submissions. Usually
these guidelines are published on the
publication’s website.

•

Identify the appropriate publication(s):
Assess which publication is the best ft for a
particular op-ed. A local newspaper might
be ideal if the article focuses on community
issues. If the article focuses on a broader,
national issue, try a newspaper with a
higher circulation rate. Remember that most
publications will not publish op-eds that
were already published in another outlet.
For this reason, prioritize each outlet and

This document includes helpful tips on how
to write an op-ed or online article and how to
submit it for publication.

Get Started…
The 2019 Recovery Month theme, “Join
the Voices for Recovery: Together We Are
Stronger,” emphasizes the need to share
resources and build networks across the
country to support the many paths to recovery.
The Recovery Month observance will highlight
inspiring stories to help thousands of people
from all walks of life fnd the path to hope,
health, and overall wellness. In addition, the
materials support SAMHSA’s message that
treatment is efective, and people can and
do recover. Think about this theme when you
brainstorm ideas for your op-ed or online
article.
Plan appropriately and start writing early to
place your op-ed or opinion piece—either in
print or online—during Recovery Month. Refer
to the list below to stay on track:
•

Determine a clear and concise
message: A strong op-ed or online article
persuasively makes a single point or
argument in the beginning of the piece.
Explain topics through simple messaging,
allowing readers to stay focused and walk
away with the main point.
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select your top choices, followed by backup options. Read examples of past op-eds
to get a sense of what formats and topics
appear to capture the publication’s interest.
•

•

Create a relationship: The best way to
have your thoughts published or posted
is to develop a relationship with the editor in
advance. Always plan out what you want to
say before contacting the publication. Provide
background information about yourself,
your organization, and Recovery Month,
in addition to any local and state recovery
issues.
Refer to the template: Consult the sample
op-ed in this document to help initiate the
writing process.

3. Restate your main points at the end of the
op-ed and issue a call to action.
4. Avoid technical jargon and acronyms—most
newspapers are written at a ffth-grade
level.
5. Include your name, contact information,
and a description of who you are and your
qualifcations at the end of the piece.

Personalize…
Refer to the resources below for facts to make
an op-ed or online article more compelling.


Centers for Disease Control and
Prevention National Center for Health
Statistics Report: Drug Overdose
Deaths in the United States, 1999-2016
(https://www.cdc.gov/nchs/data/
databriefs/db329-h.pdf)



Centers for Disease Control and
Prevention Report: Drug and OpioidInvolved Overdose Deaths in the United
States, 2013-2017
(https://www.cdc.gov/mmwr/
volumes/67/wr/mm675152e1.htm?s_
cid=mm675152e1_w)

Write…



Select a topic and statistics with a local angle
to support your information about Recovery
Month and its mission, along with this year’s
theme. Avoid controversial statements or
imposing beliefs on others but do take a clear
position. Also, consider the publication’s
readers when writing an op-ed or online article,
and think about what would catch their attention
and create interest in Recovery Month. If you
feature or mention any prevention, treatment
and/or recovery programs in your community,
make sure you have their permission frst.

Facing Addiction in America: The
Surgeon General’s Report on Alcohol,
Drugs, and Health
(https://addiction.surgeongeneral.gov/
sites/default/fles/surgeon-generals-report.
pdf)



Facing Addiction in America: The
Surgeon General’s Spotlight on Opioids
(https://addiction.surgeongeneral.
gov/sites/default/fles/Spotlight-onOpioids_09192018.pdf)



National Institute on Drug Abuse
Monitoring the Future Survey
(https://www.drugabuse.gov/relatedtopics/trends-statistics/monitoring-future)



SAMHSA’S Drug Abuse Warning
Network (https://www.samhsa.gov/
data/data-we-collect/dawn-drug-abusewarning-network)

To gain additional attention for your op-ed,
contact well-known organizations in the
community and ofer to co-write an op-ed or
online article with them. An established partner
might catch the eye of an editor and increase
the chances that your op-ed is published.
Refer to the “Treatment and Recovery Support
Services” section of the Recovery Month
toolkit to identify organizations you can
collaborate with in your area.

Refer to the following tips when writing an op-ed
or online article.
1. Include an eye-catching title that
emphasizes central messaging.
2. Make it personal and include real stories to
connect with readers.
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SAMHSA’s Mental Health Client-Level
Data (https://www.samhsa.gov/data/datawe-collect/mental-health-client-level-data)



SAMHSA’s National Mental Health
Services Survey
(https://www.samhsa.gov/data/data-wecollect/nmhss-national-mental-healthservices-survey)



SAMHSA’s National Survey of
Substance Abuse Treatment Services
(https://www.samhsa.gov/data/data-wecollect/nssats-national-survey-substanceabuse-treatment-services)



SAMHSA’s National Survey on Drug Use
and Health
(https://nsduhweb.rti.org/respweb/
homepage.cfm)

•

Set a time limit: Since most publications will
not send a notifcation if an op-ed is rejected,
set a deadline for your piece to be published.
If the deadline passes, move on to the next
outlet and gauge their interest in publishing
the piece. Don’t give up!

If your op-ed is rejected from your desired
publications, consider alternatives to the
traditional printed op-ed. Ask the publication’s
website editor if op-eds can be posted on the
online version of the newspaper. Online opinion
pieces can be much easier to share with others
through social media outlets. Post your oped to your social media account, and tag the
Recovery Month Twitter (https://twitter.com/
RecoveryMonth) and Facebook (https://www.
facebook.com/RecoveryMonth/) accounts.

Publish…

Also consider that many newspapers have online
bloggers who cover local philanthropic events,
and some may accept guest post contributions
to discuss mental and substance use disorders
or a Recovery Month event in your area. Use
the sample op-ed at the end of this document
as a guide for a guest post, but remember to
write in a more casual, personal manner when
blogging. If a blogger does not agree to a guest
post, ofer information about Recovery Month
and prevention, treatment, and recovery of mental
and substance use disorders, and encourage the
blogger to write his or her own post on the topic or
link to a local Recovery Month event’s website.

When submitting an op-ed or online article,
include a brief cover letter to establish why
you are qualifed to write the piece and why
it is timely, along with a simple explanation of
why recovery from mental and substance use
disorders is important to readers. When trying
to place your piece in a publication or online, be
sure to:

Keep in mind that Recovery Month celebrates
individuals living in recovery; acknowledges those
who provide prevention, treatment, and recovery
support services; and empowers those in need of
help to seek treatment throughout the year. Even if
your op-ed or online piece does not get published
in September, keep trying throughout the rest of
the year to help spread these crucial messages.



SAMHSA’s Publications Store
(https://store.samhsa.gov/)



SAMHSA’s Recovery and Recovery
Support Webpage
(https://www.samhsa.gov/fnd-help/
recovery)



SAMHSA’s Treatment Episode Data Set
(https://www.samhsa.gov/data/data-wecollect/teds-treatment-episode-data-set)

•

Place a follow-up call: Follow up with the
editor 1 week after submitting the op-ed or
article. If he or she has not had time to look at
it, follow up again 1 week later. Remember to
be polite and state that publishing your piece
will help others who may not be aware of the
seriousness of mental and substance use
disorders and the possibility of recovery.

Share…
SAMHSA is interested in receiving copies
of published op-eds and hearing about any
successes in promoting Recovery Month.
Be sure to check news sites such as Google
News (https://news.google.com) or Yahoo News
(https://news.yahoo.com/) to see if an op-ed
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is published or whether other outlets have
picked it up. Posting on personal social media
accounts is also a great way to share an op-ed.
In particular, you can do the following:
•

Post a link to the published op-ed on
your social media accounts, tagging
the Recovery Month Facebook page
(https://facebook.com/RecoveryMonth),
and Twitter account (https://twitter.com/
recoverymonth).

•

Visit the “Social Media Tools” section on
the Recovery Month website (https://
recoverymonth.gov/events/plan-events/
social-media-tools) for assistance on how
to use these online tools.

•

Distribute event details, materials, and
pictures to the social media channels above.

If available, add a copy of your published op-ed
to your Recovery Month event page.
Inclusion of websites and resources in
this document and on the Recovery Month
website does not constitute offcial
endorsement by the U.S. Department
of Health and Human Services or the
Substance Abuse and Mental Health
Services Administration.
The following templates should not quote any
SAMHSA ofcial directly or add any content that
could be potentially misconstrued as an ofcial
SAMHSA announcement.
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SAMPLE OP-ED
Families and Communities Can Make a Difference
Oftentimes, individuals who experience a mental or substance use disorder feel isolated and alone.
Yet, every year millions of Americans experience these conditions. It’s important that we ofer support
to individuals facing mental and substance use disorders. In fact, we need to create environments and
relationships that promote acceptance. Support from families is essential to recovery, so it’s important
that family members have the tools to start conversations about prevention, treatment, and recovery.
Too many people are still unaware that prevention works and that mental and substance use disorders
can be treated, just like other health problems.
Having [Been in Long-term Recovery for XX Years / Worked in the Recovery Field for XX years
/ Other Statement of Personal Experience], I have witnessed the positive reality of recovery.
Individuals who embrace recovery achieve improved mental and physical health and form stronger
relationships with their neighbors, family members, and peers. We need to make more people feel as
though recovery is possible.
Mental and substance use disorders, including co-occurring disorders, afect people of all ethnicities,
ages, genders, geographic regions, and socioeconomic levels. They need to know that help is
available. These individuals can get better, both physically and emotionally, with the support of a
welcoming community.
Families and communities can fnd hope and spread the message that recovery works by celebrating
the annual National Recovery Month (Recovery Month), an initiative sponsored by the Substance
Abuse and Mental Health Services Administration (SAMHSA), within the U.S. Department of Health and
Human Services (HHS).
[Name of Organization] is celebrating the 30th anniversary of Recovery Month by holding a
variety of educational and entertaining events [Or Name Specifc Event] to honor individuals and
families who are in long-term recovery. Your attendance will demonstrate the support of the recovery
community, including those who provide prevention, treatment, and recovery support services.
I urge all community members to join the celebration and help stem the incidence of mental and
substance use disorders. Let people know that free, and confdential help in English and Spanish is
available 24 hours a day through SAMHSA’s National Helpline, 1-800-662-HELP (4357) or 1-800487-4889 (TDD). Additionally, you can provide information about local treatment and recovery
resources on your website and link to additional information available at https://recoverymonth.gov/
events/plan-events/social-media-tools.
Ofering support to those experiencing mental and substance use disorders can make a huge
diference. Together we can help others realize the promise of recovery and give families the right
support to help their loved ones.
[Include Author Name, Title, and Brief Summary of Qualifcations that Make Him or Her an
Expert on this Topic.]
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PRESS MATERIALS FOR
YOUR RECOVERY MONTH
EVENT

stand-alone article in a newspaper. Refer
to the “Work with the Media” section in this
document for factors that reporters use to
determine if a story is newsworthy. Press
releases should:

To assist with the efort and generate positive
publicity for Recovery Month activities, create
and distribute press materials to spread the
recovery message. These materials should
garner media coverage by highlighting the fact
that treatment is efective, and people recover
from mental and substance use disorders.
Use this document to guide the development
and distribution of publicity materials to
promote Recovery Month events this
September and throughout the year.

Press releases, or news releases, are
one- or two-page announcements sent to
the media so they will cover a story or event.
A release is similar to a condensed news
story, which sometimes is repurposed as a

Contain the most important information
at the top, followed by supporting
details later in the article; and

»

Include a quote from an event’s
spokesperson or key fgure.

•

Op-eds, or “opposite of the editorials,”
provide an opinion on a specifc topic
or event and are published opposite a
publication’s editorial page. An op-ed’s
purpose is to infuence public opinion
by taking a strong position and creating
a dialogue about issues afecting a
community, such as mental and substance
use disorders.

•

Letters to the editor are brief letters (no
more than 150 to 175 words) written to
express an individual’s or organization’s
point of view on a particular, yet timely,
subject that was recently covered in the
news. Letters should be written as a
response to another news story (within a
couple of days of the story’s appearance)
and should highlight a timely issue, such

The following tools will build awareness for a
Recovery Month event. Examples of most
of these tools can be found at the end of this
document and can be modifed to distribute to
media outlets.

•

»

Backgrounders are succinct,
supplementary documents that often
accompany a media advisory or news
release. A backgrounder may also be
distributed at Recovery Month events or
sent to reporters separately. They can be
written in paragraph form or have bulleted
information. Create a backgrounder, such
as the one at the end of this document, that
highlights SAMHSA and Recovery Month;
your organization; the specifc event; recent
health data; relevant treatment and recovery
support services; and local individuals in
recovery.

There are several types of materials you or
your organization can share with the media to
publicize your Recovery Month event and
highlight messages that will resonate with your
intended audiences and the media.

Media advisories, or media alerts, are
brief one-page documents that notify the
media of an upcoming event and provide
essential information about the event’s
date, time, and location. They are brief
and entice reporters to attend the event to
learn more. Advisories should be sent to the
calendar editor of a local newspaper and
also the health care reporter or editor that
covers local news or events. They should
also include the organization’s contact
information, as well as information on
scheduling interviews and taking photos.

Be approximately 500 words, formatted
in short paragraphs;

•

Choose a Format…

•

»
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•

as how the rate of mental and substance
use disorders in a local community factors
into other stories in the news. Letters to the
editor tend to be published in newspapers
and news magazines.



SAMHSA’s Drug Abuse Warning
Network
(https://www.samhsa.gov/data/datawe-collect/dawn-drug-abuse-warningnetwork)

Public service announcements (PSAs)
are non-paid informational commercials,
distributed to local radio or television
outlets. PSAs create awareness of
Recovery Month in communities and help
inform audiences about the realities of
mental and substance use disorders. Refer
to the “Recovery Month Public Service
Announcements” section in this document
for more information.



SAMHSA’s Mental Health Client-Level
Data
(https://www.samhsa.gov/data/data-wecollect/mental-health-client-level-data)



SAMHSA’s National Mental Health
Services Survey
(https://www.samhsa.gov/data/data-wecollect/nmhss-national-mental-healthservices-survey)



SAMHSA’s National Survey of
Substance Abuse Treatment Services
(https://www.samhsa.gov/data/data-wecollect/nssats-national-survey-substanceabuse-treatment-services)



SAMHSA’s National Survey on Drug Use
and Health
(https://www.samhsa.gov/data/nsduh/
reports-detailed-tables-2017-NSDUH)



SAMHSA’s Recovery and Recovery
Support Webpage
(https://www.samhsa.gov/fnd-help/
recovery)



SAMHSA’s Treatment Episode Data Set
(https://www.samhsa.gov/data/data-wecollect/teds-treatment-episode-data-set)

Draft…
When drafting press materials for a
Recovery Month event, explain why mental
and substance use disorders are important
to address and why your event is benefcial
to the community. Remember to share these
messages with all members of your eventplanning committee, in order for them to ofer
a relevant quote if asked by the media. It may
be helpful to review the “Work with the Media”
section for more advice on interacting with
reporters.
When developing press materials, keep in mind
the following tips.
•

•

Avoid using slang terms, which may ofend
people in recovery, or technical jargon that
the general public may not understand.
Double-check the names, titles, and
contact information in press materials,
and verify that all statistics and spelling are
correct.

Personalize…
Use the following resources to customize your
press materials with local data when possible.


SAMHSA’s Behavioral Health Treatments
and Services Webpage
(https://www.samhsa.gov/fnd-help/
treatment)

Disseminate…
Before distributing the media materials you have
developed, make sure your materials adequately
highlight the importance of Recovery Month, have
a specifc call to action, and provide communityspecifc information.
Press materials are most commonly distributed
electronically. To ensure that a reporter views the
press materials, copy and paste the information
into the body of an email. Make sure the headline
and frst paragraph are readable to prevent
unnecessary scrolling. Also, personalize each email
so the reporter knows it is not a mass message.
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To learn where to send materials and how to
build a comprehensive media list, refer to the
“Work with the Media” section in this document.

Coordinate Timing…
Media advisories are typically sent to reporters
about a week in advance of an event.
Remember, these alerts serve as an invitation
or “save-the-date” for the event. Press releases
are distributed either immediately before or at
the event, or can be given to reporters under
an “embargo” agreement until the event or
announcement becomes ofcial.
To distribute materials to a large number of
recipients, you can send them to a news wire
service organization, such as the Associated
Press or Reuters, which may choose to run
them for free. You can also choose to use an
online fee-based distribution service, such as:
•

24/7 Press Release
(https://www.24-7pressrelease.com/)

•

Business Wire
(https://www.businesswire.com/portal/site/
home)

•

PR Log (https://www.prlog.org/)

•

PR Newswire
(https://www.prnewswire.com/)

Once materials have been distributed,
remember to link to the materials on appropriate
web-based platforms. It is also important to
follow up with each reporter who received the
materials to ensure that they received them and
to gauge their interest in attending the event or
to schedule an interview with a spokesperson
or speaker. Refer to the “Work with the Media”
section in this document for tips on pitching and
advice on communicating with journalists.

Consult Resources…
For more information on Recovery Month and
services available to people in need, please
refer to the “Treatment and Recovery Support
Services” section of the Recovery Month toolkit.
Inclusion of websites and event examples in
this document and on the Recovery Month
website does not constitute offcial
endorsement by the U.S. Department
of Health and Human Services or the
Substance Abuse and Mental Health
Services Administration.
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SAMPLE MEDIA ADVISORY
[Adapt as needed for event by modifying the type of event, date, etc.]
The following templates should not quote any SAMHSA offcial directly or add any content
that could potentially be misconstrued as an offcial SAMHSA announcement.
[Name of Offcial] to Issue Proclamation and Lead Recovery Event to Raise Awareness of
Mental and Substance Use Disorders
Mental and substance use disorders are prevalent in our community, and it’s imperative that individuals
in [City or State] understand how to seek help. According to the Substance Abuse and Mental Health
Services Administration (SAMHSA), in 2017, an estimated XX [Thousand/Million] people in [City or
State] were afected by mental illness. In addition, an estimated XX [Thousand/Million] people in
[City or State] were afected by substance use disorders.
To address this signifcant problem, [Name of Offcial] will issue a proclamation for National
Recovery Month this September, raising awareness about prevention, treatment, and recovery
support services in the area. Additionally, [Name of Expert] will discuss local mental and substance
use disorder programs and highlight individuals in recovery, detailing the journey they took to get where
they are today.
Last year, proclamations were issued nationwide, including one by the President of the United States.
After the signing of the proclamation, attendees and all citizens of [City or State] are encouraged to
join a recovery event around the community to highlight the signifcance of helping people in need of
prevention, treatment, and recovery support services, while also celebrating the accomplishments of
individuals in recovery.
WHO: [Participants]
WHEN: [Date and Time]
WHERE: [Address of Event]
CONTACT: [Name and Phone Number of Primary Contact for Event]
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SAMPLE PRESS RELEASE
[Adapt as needed for the event by modifying the type of event, date, and local statistics as
available.]
For Immediate Release
Contact: [Name of Person Who is Available to Answer Questions from the Media]
[Phone Number of Contact Person – Include Offce and Cell Numbers]
[Email Address of Contact Person]
[Name of Offcial] Hosts Recovery Event to Raise Awareness of Mental and Substance Use
Disorders Support Services in [City or State]
[City, State], [Date] – Mental and substance use disorders and the societal benefts of recovery for
[City or State] must be addressed immediately, according to [Name of Local Offcial], who today
recognized September as National Recovery Month (Recovery Month). To promote the widespread
national observance, [Name of Offcial] led a recovery event, which featured opening speakers and
was intended to support people in recovery and draw attention to critical treatment, and recovery
support services.
In addition, a walk, attended by more than [Number of People Who Attended the Walk] people,
celebrated real-life examples of people in recovery.
“Today’s event emphasized that individuals in recovery and their support systems can be change
agents in our communities,” stated [Name of Offcial]. “It is critical that people experiencing mental and
substance use disorders, including those with co-occurring disorders (both a mental and substance
use disorder) receive the support they need. The reality is that treatment is effective, and people can
and do recover.”
[Replace the Following Paragraph with Local Statistics, if Available.] In 2017, an estimated
46.6 million adults aged 18 or older (18.9 percent) had any mental illness according to the National
Survey on Drug Use and Health, an annual survey released by the Substance Abuse and Mental Health
Services Administration (SAMHSA). For the same time frame, 19.7 million people aged 12 or older had
a substance use disorder. And, 8.5 million adults, aged 18 or older, had both a substance use disorder
and a mental illness.
Opening speakers at the event described the impact of mental and substance use disorders on the
community and joined the crowd on the walk in downtown [City]. The event also featured the support
of local businesses and organizations that recognize the value of seeking treatment and overcoming
mental and substance use disorders.
“It is important that the momentum we’ve established at this event is carried over to tomorrow, and the
next day, week, and year,” said [Name of Person]. “We all have the potential to make a diference and
be visible, vocal, and valuable to help spread the message that recovery is possible.”
Today’s event was part of Recovery Month, a national observance sponsored by SAMHSA, within
the U.S. Department of Health and Human Services. The observance raises awareness of mental and
substance use disorders, celebrates individuals with lived experience and those living in recovery, and
acknowledges the contributions of individuals working to provide treatment, and recovery support services.
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SAMPLE BACKGROUNDER
[Adapt as needed by including additional
organization-specifc information or
information on the event]

endeavors. Local communities can play a
signifcant role in supporting those in recovery
as they gain the independence, income, and
resources necessary to fully participate in
society.

National Recovery Month Media Fact Sheet

What events occur during Recovery Month?

What is National Recovery Month?

Every September—and throughout the year—
more than a thousand events occur to celebrate
Recovery Month. These events, ranging from
recovery walks and rallies to online web chats
and group barbeques, encourage community
members to address the continued need for
treatment and recovery support services.

National Recovery Month (Recovery Month)
is an annual observance celebrated every
September since 1989. In September, and
throughout the year, Recovery Month spreads
the message that treatment is efective and
people can and do recover.
For more information about Recovery Month,
visit the website, https://recoverymonth.gov/
about.
Who sponsors Recovery Month?
Recovery Month is sponsored by the
Substance Abuse and Mental Health Services
Administration (SAMHSA), within the U.S.
Department of Health and Human Services.
SAMHSA collaborates with more than
200 Recovery Month Planning Partner
organizations who represent local, state, and
federal government agencies as well as state
and national organizations working in the feld of
mental and substance use disorders.
What is this year’s Recovery Month theme?
This year’s theme, “Join the Voices for
Recovery: Together We Are Stronger,”
emphasizes the need to share resources and
build networks across the country to support
the many paths to recovery. The Recovery
Month observance will highlight inspiring
stories to help thousands of people from all
walks of life fnd the path to hope, health, and
overall wellness. In addition, the materials
support SAMHSA’s message that treatment
is efective, and people can and do recover.
Communities can improve the lives of those
in recovery by extending opportunities for
meaningful daily activities, such as jobs, school,
volunteerism, family caretaking, or creative

Where can people fnd treatment for mental
and substance use disorders?
Many treatment options exist. SAMHSA’s
Behavioral Health Treatments and Services
webpage, https://www.samhsa.gov/findhelp/treatment, helps people fnd mental and
substance use disorder treatment facilities
and programs across the country. SAMHSA’s
National Helpline, 1-800-662-HELP (4357)
or 1-800-487-4889 (TDD), provides 24hour, free, and confdential information and
referral to treatment and recovery services for
mental and substance use disorders in English
and Spanish. Additionally, the “Treatment and
Recovery Support Services” section in the
Recovery Month toolkit provides an overview
of support options. SAMHSA’s Behavioral
Health Services Locator can also be useful in
getting people the help they need.
Where can people learn more about the
current mental and substance use disorder
landscape?
Refer to the “Common Mental Disorders and
Misused Substances” on the Recovery Month
website at [INSERT URL WHEN READY] for
up-to-date statistics on the prevalence of
mental and substance use disorders in
the United States.
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ISSUE RECOVERY MONTH
PROCLAMATIONS
A proclamation is an ofcial announcement
that publicly recognizes an initiative, such
as Recovery Month. Proclamations are
typically signed and issued by federal
ofcials, governors, state legislators, or other
government ofcials at the local level.
The solicitation and gathering of proclamations
from state, territory, city, or county entities in
support of Recovery Month is another way to
promote and raise awareness that treatment is
efective and people recover.
Last year, proclamations were signed to support
Recovery Month, including one issued by
the President of the United States. For nearly
20 years, issued Presidential Proclamations
recognize the importance of treatment, and
recovery across the country. Equally important
are the proclamations issued at the state,
territory, and local levels each year.
The 2019 Recovery Month theme, “Join
the Voices for Recovery: Together We Are
Stronger,” emphasizes the need to share
resources and build networks across the
country to support the many paths to recovery.
The Recovery Month observance will highlight
inspiring stories to help thousands of people
from all walks of life fnd the path to hope,
health, and overall wellness. In addition, the
materials support SAMHSA’s message that
treatment is efective, and people can and do
recover. The information below includes tips
to help draft and promote a Recovery Month
proclamation.

Contact Public Offcials…
Before drafting a proclamation to designate
September as Recovery Month in your area,
you may wish to research local ofcials to gauge
their interests and beliefs about treatment,
and recovery support services. You will want to
engage someone who is passionate about this
issue, if possible, or try to generate passion
for the issue as a result of your outreach.
Remember that many public ofcials can issue a

proclamation, including:
• Governors
• Senators and Representatives
• Mayors
• City council members
• State legislators
• City/county managers
• Tribal nation leaders
Contact your public ofcials at least six months
in advance of your Recovery Month event
as some legislatures and city governments
are not in session during the summer
months. Write a letter or send an email to
initiate correspondence with an ofcial’s
communications ofce, and follow up
with a phone call. Include a link to https://
recoverymonth.gov in your correspondence.
During the initial conversation, explain
the Recovery Month observance, detail
scheduled local activities, and discuss the
importance of their support for this annual
event. If the ofcial’s ofce is unfamiliar with
the proclamation process, explain that it’s a
simple way for the government to recognize
the importance of prevention, treatment, and
recovery support services for mental and
substance use disorders—and that it can
encourage those in need to seek help.
Once the ofce confrms that the ofcial
might support Recovery Month and issue a
proclamation, it’s time to start writing.

Decide on a Style…
There are two styles of proclamation writing:
traditional and modern. While these two
styles difer in format, they can both generate
awareness of Recovery Month.
Traditional proclamations begin with a series of
statements starting with the words “whereas,”
which detail the current state of afairs and
suggest the reasoning behind the proclamation.
Each clause notes the problems or issues being
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addressed and is followed by a concluding
phrase beginning with “therefore,” which
specifcally requests the support or action
needed.
Modern proclamations are written in a letter
format. They highlight the same points as a
traditional proclamation, but are written as
statements.

Personalize…
You can personalize the proclamation for
your community and include important
messages about recovery. Consider including
or consulting the following resources about
treatment and recovery services.


SAMHSA’s Behavioral Health Treatment
Services Webpage
(https://www.samhsa.gov/fnd-help/
treatment)



SAMHSA’s Drug Abuse
Warning Network
(https://www.samhsa.gov/data/datawe-collect/dawn-drug-abuse-warningnetwork)



SAMHSA’s Mental Health ClientLevel Data
(https://www.samhsa.gov/data/data-wecollect/mental-health-client-level-data)



SAMHSA’s National Mental Health
Services Survey
(https://www.samhsa.gov/data/data-wecollect/nmhss-national-mental-healthservices-survey)



SAMHSA’s National Survey on Drug Use
and Health and other data
from SAMHSA
(https://www.samhsa.gov/data/nsduh/
reports-detailed-tables-2017-NSDUH)



SAMHSA’s National Survey on
Substance Abuse Treatment Services
(https://www.samhsa.gov/data/data-wecollect/nssats-national-survey-substanceabuse-treatment-services)



SAMHSA’s Recovery and Recovery
Support Webpage
(https://www.samhsa.gov/fnd-help/
recovery)



SAMHSA’s Treatment Episode Data Set
(https://www.samhsa.gov/data/data-wecollect/teds-treatment-episode-data-set)

Samples of both formats are included at the end
of this document.

Develop a Proclamation…
Once you are familiar with the diferent
proclamation styles, use the following list when
drafting a proclamation and working to gain
public support for Recovery Month.
•

Determine the ofcial’s preferred writing
style (traditional or modern).

•

Ofer to draft the proclamation.

•

Refer to the examples at the end of this
document to help draft the proclamation.

•

Insert local information or statistics that will
resonate with community members (see
examples in the “Common Mental Disorders
and Misused Substances” document on the
Recovery Month website).

•

Submit the proclamation to the ofcial’s
ofce early and allow time for the ofcial to
review and sign the proclamation.

•

Follow up frequently to check the status of
the proclamation.

•

Display copies of the proclamation in public
places once it has been signed.

•

Post the proclamation on the Recovery Month
website. To have your proclamation posted
on RecoveryMonth.gov, email a copy of the
signed proclamation as a high-resolution
JPEG fle (preferred) or as a scanned PDF
fle to recoverymonth@samhsa.hhs.gov.
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Publicize…
Publicizing the proclamation will bring more
attention to Recovery Month and generate
momentum for the national observance
in your community. Visit local businesses,
health clubs, libraries, hotel lobbies, schools,
college campuses, treatment and recovery
centers, community mental health centers, and
government buildings to see if they allow you
to display copies of proclamations and other
Recovery Month resources. If permitted,
display a Recovery Month poster to garner
additional attention and increase interest.
To create additional publicity, arrange a press
conference or town hall meeting and have local
ofcials sign or present the proclamation. This
event can be accompanied by a roundtable
discussion on issues related to mental and
substance use disorders. Ideas for panelists
include treatment and service providers,
families afected by mental and substance
use disorders, young adults afected by these
disorders, and other individuals already in
recovery. For information on how to plan a
Recovery Month event, refer to the “Promote
Recovery Month with Events” section in
this document.

Lastly, arrange for a proclamation to be featured
in a local publication to increase awareness.
Distribute electronic copies of the document to
the local or metro desks of local newspapers,
along with a press release to announce the
signing of the Recovery Month proclamation.
For tips on how to write an efective press
release, refer to the “Press Materials for
Your Recovery Month Event” section in this
document.

Share…
Send a copy of the proclamation to the
Recovery Month Team at recoverymonth@
samhsa.hhs.gov to post on the Recovery Month
website.
Be sure to share it on your social media
channels and include the Recovery Month
hashtag #RecoveryMonth!
Inclusion of websites and event examples in
this document and on the Recovery Month
website does not constitute offcial
endorsement by the U.S. Department
of Health and Human Services or the
Substance Abuse and Mental Health
Services Administration.
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Sample Proclamation 1: Traditional Format
WHEREAS, recovery from mental and substance use disorders, including co-occurring disorders is an
essential part of health and one’s overall wellness; and
WHEREAS, treatment and recovery services for mental and substance use disorders and co-occurring
disorders is efective, and people can and do recover in our area and around the nation; and
WHEREAS, addressing and overcoming mental and substance use disorders and co-occurring
disorders is essential to achieving healthy lifestyles, both physically and emotionally; and
WHEREAS, we must encourage relatives and friends of people with mental and substance use
disorders and co-occurring disorders to implement preventive measures, recognize the signs of a
problem, and encourage those in need of help to seek appropriate treatment and recovery support
services; and
WHEREAS, an estimated XX [Thousand/Million] people in [City or State] are afected by these
conditions; and
WHEREAS, to help more people with lived experience achieve and sustain recovery, the U.S.
Department of Health and Human Services (HHS), the Substance Abuse and Mental Health Services
Administration (SAMHSA), and [Name of State, City, County or Treatment Organization] invite all
residents of [State/City/Town] to participate in National Recovery Month (Recovery Month); and
NOW, THEREFORE, I [Name and Title of Your Elected Offcial], by virtue of the authority vested in
me by the laws of [City, State, or Locality], do hereby proclaim the month of September 2019, as
National Recovery Month
In [City or State] and call upon the people of [City or State] to observe this month with appropriate
programs, activities, and ceremonies to support this year’s Recovery Month theme, Join the Voices
for Recovery: Together We Are Stronger and to celebrate the 30th anniversary of the Recovery Month
observance.
IN WITNESS WHEREOF, I have hereunto set my hand this [Day of Month] day of [Month], in the
year of our Lord two thousand nineteen, and of the Independence of the United States of America the
two-hundred and forty-fourth.

Signature
[Insert City/State or Other Offcial Seal]
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Sample Proclamation 2: Modern Format
Mental and substance use disorders, including co-occurring disorders afect all communities
nationwide, but with commitment and support, people with these disorders can achieve healthy
lifestyles and lead rewarding lives in recovery. By seeking help, people who experience mental and
substance use disorders and co-occurring disorders can embark on a new path toward improved
health and overall wellness. The focus of National Recovery Month (Recovery Month) this
September is to celebrate their journey with the theme Join the Voices for Recovery: Together We Are
Stronger. Recovery Month spreads the message that treatment is efective, and people can and do
recover every day.
The impact of mental and substance use disorders and co-occurring disorders is apparent in our
local community, and an estimated XX [Thousand/Million] people in [City or State] are afected by
these conditions. Through Recovery Month, people become more aware and able to recognize the
signs of mental and substance use disorders and co-occurring disorders, and encourages people in
need of treatment and recovery services to seek help. Managing the efects of these conditions helps
individuals achieve healthy lifestyles, both physically and emotionally.
The Recovery Month observance continues to work to improve the lives of those afected by mental
and substance use disorders and co-occurring disorders by raising awareness of these disorders and
educating communities about the efective treatment, and recovery services that are available. For the
above reasons, I am asking the citizens of [City or State] to join me in celebrating this September as
National Recovery Month.
I, [Name and Title of Elected Offcial], do hereby proclaim the month of September 2019 as
National Recovery Month
In [City or State] and call upon our community to observe this month with compelling programs and
events that support this year’s observance, the 30th anniversary of the Recovery Month observance.

Signature
[Insert City/State or Other Offcial Seal]
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RECOVERY MONTH
PUBLIC SERVICE
ANNOUNCEMENTS
Every year, public service announcements
(PSAs) are created for Recovery Month to
encourage individuals in need of treatment and
recovery services to seek help. PSAs are unpaid
advertisements that air on television and/or
radio stations, as well as online, at no cost.
To support the 2019 Recovery Month
campaign, SAMHSA created two radio and
television PSAs (Insert link to PSAs) in English
and Spanish. The spots refect this year’s
Recovery Month theme, “Join the Voices for
Recovery: Together We Are Stronger,” and
encourages the audience to call SAMHSA’s
National Helpline, 1-800-662-HELP (4357).
The PSAs highlight the messages that for
people with mental and substance use
disorders treatment is efective, and recovery is
possible.
These PSAs are “evergreen” which means
they are available and recommended for yearround promotion of treatment and recovery.
At the end of each PSA, SAMHSA’s National
Helpline, 1-800-662-HELP (4357), or
1-800-487-4889 (TDD) is highlighted. This
toll-free number, provides 24-hour, confdential
information about mental and substance
use disorders and referral to treatment and
recovery services in English and Spanish. All
Recovery Month PSAs are freely available for
public use without permission from, or charge
by, HHS or SAMHSA.

Customize…
Each year, Recovery Month PSAs are
distributed to television and radio stations
nationwide. To maximize their circulation,
these pre-recorded PSAs are available in 30and 20- or 15-second versions. Additionally,
“open-ended” versions are available for local
communities and organizations to personalize
the spots. If possible, work with a local
production company to insert supplementary

information, such as a website, phone number,
or logo to the open-end slate of the PSA.
Otherwise, you can promote them “as is.”
If stations are unable to play the PSAs during
September, remind them that these PSAs are
evergreen for use year-round. If local television
or radio stations do not have the 2019 PSAs,
they can download copies of the broadcast
quality PSAs from the Recovery Month
website, https://recoverymonth.gov/promote/
public-service-announcements.

Use Scripts…
A 30-second example and a 15-second
example of live-read radio PSA scripts are
provided at the end of this section. Radio hosts
can read these scripts “live” on the air. They can
be easily tailored to promote a Recovery Month
event in the local community. When customizing
the live-read scripts to promote an event, keep
in mind the following points.
•

Include only crucial event details to limit the
scripts to the allotted time.

•

Refer viewers and listeners to a website or
phone number for more information.

•

Weave in local statistics or information
about the prevalence of mental and
substance use disorders that resonate with
the local community.

•

Ask radio stations if their most popular radio
personalities or a community leader who
may be visiting the station can help promote
the PSAs by reading them live.

Distribute Scripts…
Distribute the live-read PSA scripts to local
radio stations to promote an event or the
Recovery Month observance in September.
Before reaching out to radio stations, identify
which stations are most appropriate for the
target audience, considering demographic data
such as age, gender, race, and location. After
selecting your top choices, contact these radio
stations to determine if they are interested in
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receiving the live-read scripts. Also, ask for a
specifc person who handles these requests,
such as a PSA director. When sending PSAs
to local stations, it’s important to include a
cover letter, explaining the importance of the
event and the Recovery Month campaign.
Be sure to include contact information in case
stations have questions. Refer to the “Work
with the Media” section in this document for a
customizable pitch letter, and tailor it for use
with PSA directors.

Promote Pre-recorded PSAs…
Stress to radio and television stations the
importance of these PSAs and how they motivate
people in need of services to seek help by
spreading the message that treatment is efective
and recovery from mental and substance use
disorders is possible, it happens every day. Start
by writing down bullet points or creating a script
to use when calling television and radio stations to
explain the Recovery Month PSAs in detail.
To spread the word online, email the PSAs to
Recovery Month supporters. Ask them to
forward the pitch email, along with the PSA
spots, to anyone who might fnd them useful.
Be sure to include your contact information and
an explanation of why the PSAs are important. If
the supporters you contact have a website, they
can embed the PSAs from the Recovery Month
website (https://recoverymonth.gov/promote/
public-service-announcements), Facebook
page (https://facebook.com/RecoveryMonth),
and YouTube channel (https://youtube.com/
user/recoverymonth). Typically, an “embed
code” link is included near the video, which
enables copying and pasting the video to other
websites.
If you host a Recovery Month event, you can
play the PSAs during the event to enhance the
message. Set up a TV and play the PSAs on
repeat, or display them on a big screen with
loudspeakers. For additional information on
how to plan a successful Recovery Month
event, refer to the “Promote Recovery Month
with Events” section in this document.

Inclusion of websites and resources in
this document and on the Recovery Month
website does not constitute offcial
endorsement by the U.S. Department
of Health and Human Services or the
Substance Abuse and Mental Health
Services Administration.

Personalize…
Below are resources to help strengthen your
message and convey the importance of
recovery to a station’s listeners.


SAMHSA’s Find Treatment Webpage
(https://www.samhsa.gov/fnd-treatment/)



SAMHSA’S Drug Abuse Warning
Network (https://www.samhsa.gov/
data/data-we-collect/dawn-drug-abusewarning-network)



SAMHSA’s Mental Health Client-Level
Data (https://www.samhsa.gov/data/datawe-collect/mental-health-client-level-data)



SAMHSA’s National Mental Health
Services Survey (https://www.samhsa.
gov/data/data-we-collect/nmhss-nationalmental-health-services-survey)



SAMHSA’s National Survey of
Substance Abuse Treatment Services
(https://www.samhsa.gov/data/data-wecollect/nssats-national-survey-substanceabuse-treatment-services)



SAMHSA’s National Survey on Drug Use
and Health
(https://www.samhsa.gov/data/nsduh/
reports-detailed-tables-2017-NSDUH)



SAMHSA’s Recovery and Recovery
Support Webpage
(https://www.samhsa.gov/fnd-help/
recovery)



SAMHSA’s Treatment Episode Data Set
(https://www.samhsa.gov/data/data-wecollect/teds-treatment-episode-data-set)
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For more information on Recovery Month
and services available, please refer to the
“Treatment and Recovery Support Services”
section of the Recovery Month toolkit.

2019 Live-Read Radio PSA Scripts
:30 Seconds

:15 Seconds

Mental and substance use disorders afect
millions of Americans. Supporting recovery
helps people begin their recovery journey,
strengthens our families and our communities.
If you or someone you know needs help, call
1-800-662-HELP for treatment, and recovery
support services [or replace this number with
a local treatment and service provider’s] or
visit RecoveryMonth.gov for more information.
Help yourself or someone you love take the
frst step toward recovery. Celebrate National
Recovery Month and Join the Voices for
Recovery: Together We Are Stronger.

Mental and substance use disorders afect
millions of Americans. Supporting recovery
helps people begin their recovery journey, and
strengthens our families and communities. Call
1-800-662-HELP for treatment and recovery
information or visit RecoveryMonth.gov. [or
replace this number/website with a local
treatment and service provider’s]. Celebrate
National Recovery Month and Join the Voices
for Recovery: Together We Are Stronger.
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